Digital credit The opportunity

Digital credit has been growing rapidly and democratizes
credit with instant, automated, and remote processes.

A new world of It meets short-term liquidity needs and some enterprise Remittances \ T / Sales records
.. needs of the low- and middle-income (LMI) populations.
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Data-driven, digital credit provides unparalleled opportunities
to increase outreach for those who have adequate digital Transaction Agricultural
footprints. Potential consumers comprise MSME and consumer history inputs and data
credit lenders, including banks, NBFCs, and MFls.
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Digital credit providers face concerns around unsuitable
products, unaffordable pricing, irresponsible practices,

over-indebtedness, and lack transparency. Mobile datasets
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